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Answer any FIVE questions
All questions carry equal marks

⋆ ⋆ ⋆ ⋆ ⋆

1. Explain the following:

(a) Production concept

(b) Product line

(c) Augmented product

(d) Social marketing concept.

2. Explain various concepts of marketing with suitable examples.

3. Explain market segmentation with suitable examples.

4. “PLC as a tool for marketing strategy” justify.

5. Explain process of selecting the final price.

6. “Advertising forces people to buy goods that they do not want” Elucidate.

7. Explain the process of integrated Marketing communication.

8. Explain “direct marketing” and its applicability with examples.
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